





‘* 
) 


eyey' 

oe, 

+6 

Varo \eX: Novex 

SLONSKEN KS Xe} 

LoXe Keio} Aes 7 VIVO LOG 
J rey ‘ [tie tee Hl cle ecattc iain a 


“SMO ¢ 3 
FST, MRE Ho ey 


























Store Fixtures and Interior Wood 
rnom ORIGINAL DESIGNS. 





We want you to eanié fee Illustrated Catalogue and 
mention The The Smoker's arnt At 





oii ear ROCHESTER, N. .. 























THE SMOKER’S MAGAZINE 


LE LEADER 


Mavana Cigars: 
e,58 Warren St., N 


Please mention Tuz Smoxzr’s Macazine to advertisers. 


. 





ee ee 





130 THE SMOKERS MAGAZINE 








VOLUME Xi. 


NUMBER 6&. 


She Smoker's Magazine 


CONTENTS FOR NOVEMBER, 1903. 


PAGE 
Hotel and Office Building Stands.. 133 
High Rent for Cigar Sellers....... 134 
Stories About- Hotels.............. 135 
oS ER eee 135 
No Lounging in English Hotels.... 136 
Women Like Tobacco............. 137 
New York Amusements........... 137 
ek el ee eer 138 
Smoking Contests. ...............0. 139 
New SmoKe Housss.............. 140 
THe ADVERTISING OF SMOKES...... 141 
Catering to Cigar Customers....... 141 
Value of Cleanliness.............. 141 
Attractiveness vs. Advertising. .... 141 
The Window Show Card........... 142 
A “Good Goods” Suggestion 
CRUEL D: soho hs &cuclcwwan atte’ wee 142 
“Watch the Smoke” (Illus.)....... 142 
Proving Pull Valite. ... ¢. 604605. sce 143 


ALEX. BOLTON, Prop. “ACCO 





“Only a Light, Please”’............ 43 
Goods That Make Good (Illus.)... 143 
EpitortAL DEPARTMENT: 
Push—Easy Business—Judgment 
Goods — Order Early — Prosper- 
ity—Holiday Packings—Business 
System — Confidence — Dating 
Offers—A Smile—Today Helps 


Tomorrow—Pipes. .......... 144-145 
THe Wortp oF ToBACco........... 146 
RUSCUNMNE S1) CAGRTS 5. 6 5 6 i o.0 50 55's 146 
The Guessing Contest............. 146 
Cigar Dealers’ Association......... 148 
Counterfeit $5 Certificate.......... 148 
Consumption of Tobacco in France. 150 
London's Cigarette Smokers....... 150 
Earliest Indian Pipes.............. 152 
Tobacco Given and Taken......... 152 
SO Eee ery oe 154 
Prices oF HAVANA CIGARS...... 158-1 59 


ca 
— 
= 
= 
Z 
3 
3 
s 
7 
= 
= 
= 
= 
= 
- 
z 
Z 
s 
Z 
zm 


Vave\ 
gaVU 


G. WHEELING, W.VA. 



























THE SMOKER’S MAGAZINE 


$1,000 REWARD 


WILL BE PAID FOR EVIDENCE THAT SECURES THE ARREST AND CONVICTION 
UNDER THE INTERNAL REVENUE LAWS OF ANYONE FOR REFILLING BOXES 





OF THE 

BOCK ESTELLA J. S. MURIAS 
AFRICANA FLOR DE CUBA MERIDIANA 
ANTIGUEDAD DON QUIXOTE ROSA AROMATICA 
CAROLINA CABANAS ROSA DE SANTIAGO 
COMERCIAL FLOR DE MURIAS VENCEDORA 
CORONA FLOR DE YNCLAN VILLAR Y VILLAR 
ESPANOLA HENRY CLAY MANUEL'|GARCIA 


INTIMIDAD 


WITH DOMESTIC CIGARS, OR UNDER THE CRIMINAL LAWS OF 
NEW YORK FOR COUTERFEITING ANY OF THE 
BANDS OR RIBBONS USED ON THESE BRANDS OF 


IMPORTED HAVANA ‘GIGARS 
Havana Tobacco Company 


li! FIFTH AVENUE, NEW YORK 





PLEASE DETACH, FILL OUT AND SEND IN. 


Date 








The Smoker’s Magazine Co., 
New Brunswick, N. J., and Times Building, New York. 


Please enter the undersigned as a subscriber to THE SMOKER’S 


MAGAZINE, to start with issue, and enclosed find 
One Dollar for one year. 





Name, 





Address, 














Please mention Taz Smoxzn’s Macaztne to advertisers. 














132 THE SMOKER’S MAGAZINE 





ACID PHOSPHATE: 


If you feel weak, all tired out, sleep 
does not refresh or the appetite and 
digestion are poor, you will find it 
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It cures the causes of Headache, 
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the most Nourishing, Strengthen- 
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Hotel and Office Business Stands. 








VERY Hotel has its cigar stand, 
which is an institution that has 

become as much a part of the 
regularly established departments of 
the house as the dining room. In 
many instances the business of the 
news vender is coupled with it, but in 
the majority of the leading houses the 
cigar stand is maintained as an entire- 
ly separate institution—in many cases 
it is under different management, be- 
ing leased from the house by the cigar- 
man. And while this form of traffic 
in a measure reduces the patronage of 
the regular cigar establishment in a 
greater or less degree, the convenience 
of a hotel stand must not be denied. 
Guests can find no reasonable objection 
for patronizing them, for the reason 
that the class of cigars sold, usually 
comprise the best brands; and in the 
majority of instances the price-cards 
usually indicate about the same 
amounts per cigar as charged by the 
regular tobacconist, although the “3 
for 25c.” or “2 for 25c.” system of 
ticketing cigars may in certain cases 
be changed to “Ioc. straight” and 
“15c. straight.” Many smokers com- 
plain bitterly as to the quality, or 


rather lack of quality, of the 5c. cigars 
sold at many of these stands. One 
man remarked recently that they were 
nothing more or less than “trade kill- 
ers.” At the hotel stands the rule 
seems to be to keep every 5c. brand out 
of sight in the endeavor to boost the 
sales of 10c. and I5c. cigars. Con- 
sidering the usual 5c. cigar handled it 
would seem that the cigar seller must 
make fully as much profit on it as he 
does on the more costly brands—one 
who knows, or is at least in a position 
to know, says that many of the goods 
handled in hotel stands cost in the 
neighborhood of $16 per thousand. 
This would show a profit of nearly 
3cts. on each cigar. 

The great variety of goods handled 
by the general tobacconist, particular- 
ly pipes, smokers’ articles, etc., may 
be missing in the hotels, the staple ar- 
ticles being almost exclusively high- 
grade cigars and cigarettes. But any 
reasonable smoker may find all he 
craves in the smoking line while a 
guest by patronizing the hotel stand. 

Another form of cigar traffic that 
has grown to tremendous proportions, 
and risen to the magnitude of an in- 
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dustry apart from that of the tobac- 
conist who carries on business in the 
regular mercantile shop, is that con- 
fined to the great office buildings in 
the large cities throughout the country. 
One fails to realize at a hasty glance, 
the importance this line of cigar busi- 
ness has assumed. Nearly every large 
office building has, in close proximity 
to its elevators, a cigar stand. The 
variety of goods handled here is in the 
main greater than that carried by the 
proprietor of the hotel cigar stand. 
The customer will frequently be able 
to purchase his pipe, and his smoking 
and chewing tobacco here, and snuff 
is generally one of the ingredients on 
sale. 

Some may doubt the snuff sugges- 
tion, but there is no need for dispute. 
The number of people who use snuff 
is really astonishing, and immense 
quantities of it are daily ‘sold and used, 
not only in New York, but in many 
other sections. The office building 
cigar dealers sell more of it than those 
who conduct the hotel stands, and the 
bulk handled by some of the former 
in certain sections, equals in many 
cases the amount sold by the regular 
tobacconist. 

While one may purchase as good a 
cigar in the office building as in the 
hotel, it is sad to relate that a smoker 
has always an equal chance of buying 
a poor cigar of an office building to- 
bacco vender. This may be due to the 
fact that the former draws from a far 
more numerous public than the latter, 
and therefore must carry a larger 
variety of goods to suit a greater di- 
versity of tastes, from the messenger 
and office boy who demand “twofers” 
and vile cigarettes, to the man who 
pays the highest office rent. 

At any rate the office building cigar 
stand has become popular, for the rea- 
son that it is a great convenience, and 
out of public necessities arise notable 
establishments that become institu- 
tions. 

Considering the number of square 
feet occupied by hotel and office build- 
ing cigar stands, the rent demanded 


THE SMOKER’S MAGAZINE 


and paid to the owner is sometimes 
enormous and the cigar seller necessar- 
ily must transact a goodly volume of 
business to pay expenses and make a 
living profit. 





A Liberal Offer for Hotels. 


AY we give you a Set of Hotel 
M Register Dates for 1904 (366 

Days), gummed and ready for 
use? 

These Dates are plain, neat and at- 
tractive, and each Date-line is % inch 
wide by 5-inches long, and being print- 
ed in a brilliant red ink on first quality 
white paper, their use will improve the 
appearance of any Hotel Register, 
facilitate reference, save clerk’s time, 
and obviate all possibility of dispute 
as to when a guest arrived and regis- 
tered, etc. The Dates cost Nothing 
and Save Money and Time. 

No Advertisement appears on them 
—no man’s advt. should appear daily 
on a Hotel Register. Hotel Proprie- 
tors should send us $1 for THE 
SMOKER’S MAGAZINE for 1904, which 
contains much valuable information 
and matter that, will not only interest 
them but also Hundreds of their 
Guests, and we will mail a set of Reg- 
ister Dates, FREE. 

The Best Hotels use them and no 
up-to-date house can afford to do with- 
out them. Many write: “We accept 
your liberal offer.” 

Register Dates are valuable and as 
the supply is limited orders should be 
sent at once, which will be filled 
promptly. Sample Dates furnished 
free upon receipt. Address letters and 
orders to 

THE SMOKER’s MAGAZINE Co. 
41 Park Row, New York. 





“My wife found a poker chip in my 
pocket, and I told her it was a dys- 
pepsia tablet.” 

“That was clever.” 

“Far from it! She swallowed the 
chip, and the doctor’s bills cost me 
more than the jackpot.” 











Hotel Stories. 


DER was receintly sold by a 
(Gi ciicege restaurant at $4 a quart 

—carbonic acid gas and counter- 
feit labels led guests to believe they 
were drinking champagne. The cost 
of this drink was said to be 2o0c. a gal- 
lon. Substitution is surely an art. 

—The Royal Poinciana, Palm 
Beach, Fla., is the one hotel in the 
country that is larger than the United 
States Hotel at Saratoga Springs, 
N. ¥. 

—Make all arrangements for room 
and board before registering is the 
way that works well in many sections 
of the world and especially in Cuba— 
a full understanding always prevents 
arguments. 

—Napoleon Bonaparte Hotel, to 
cost $1,000,000 or more, now being 
erected in St. Louis for the Fair 
crowds, will have 2,300 rooms. The 
world, and Chicago especially, will 
watch the outcome of this gigantic 
enterprise with interest. 

—A $30,000 addition to the famous 
Canfield Club House in E. Congress 
St., Saratoga Springs, N. Y., is being 
erected and will be ready for. occu- 
pancy in the spring. 

—When the Hotel Knickerbocker, 
now being erected on the site of the 
old St. Cloud Hotel, 42d St. and 
Braodway, New York, is completed 
early in 1904, it will have cost upwards 
of $5,000,000 and will be one of the 
most elaborately equipped hostelries on 

_the globe. James B. Regan will be 
the proprietor. 

—The Grand Hotel in San Francis- 
co, now under the able management of 
Col. John C. Kirkpatrick, has the en- 
ormous number of 1,519 rooms, and is 
a consolidation of the Grand, Burling- 
ton and Palace Hotels. 

Chas. Jaimes is now sole proprietor 
of the new Sturtevant House, West 
35th St., New York, having recently 
purchased the interest of his partner, 
Frank J. Bang. 

—The largest hotel ever erected at a 
World’s Fair will be known as 
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“The Inside Inn,” which is now in 
course of construction on the grounds 
of the Louisiana Purchase Exposition. 
This will be the only hotel within the 
grounds, hence its name, “Inside Inn.” 
It will have 2,267 rooms, with accom- 
modations for 4,000 to 6,000 guests. 
It will be conducted on the duoplan 
and under the management of the 
World’s Fair Company, the consess- 
ionaire, E. M. Statler of Buffalo, be- 
ing under*bonds to provide accommo- 
dations satisfactory to the Exposition 
Company. 

—Henry A. Bang and Frank J. 
Bang have become proprietors of the 
Hotel Lincoln, Broadway and 52d St., 
New York, which they took possession 
of on the first instant under a Io years’ 
lease at $300,000 rent for the term. It 
is a high-class family and transient 
hotel, containing 150 rooms, all of 
which are fully occupied, and there is 
also a waiting list. 

—The new Hotel St. Paul at Co- 
lumbus Ave. and 60th St., New York, 
has been leased to Daniel P. Ritchie, 
late of the Planters’ Hotel, St. Louis, 
for 21 years at $840,000 rental for the 
term. 

—A. C. Bilicke, a hotel man of Los 
Angeles, Cal., is said to have in mind 
a project to erect a 10-story, 500-room 
hotel in that city, to cost half a million 
dollars. 

—It is claimed that the little king- 
dom of Belgium sets up the finest 
table d’hote dinners in all Continental 
Europe. 

—Ffed S. Avery, formerly a hotel 
proprietor of Mt. Clemens, Mich., has 
opened the hotel Euclid, in Cleveland, 


Ohio. He will conduct it on the 
European plan. And Mr. Avery 
knows how. 


—The hotel manager is graphically 
described as being the power-house of 
the cables of the hotel in which he is 
employed. He is the brain-piece, the 
whole machinery, the clerks carrying 
out his orders, as the only means to a 
successful result. 

—The Ross Brothers, late of the 
Rathbun, Elmira, N, Y., have pur- 
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chased the Louisvile Hotel, at Louis- 
ville, Ky., for $300,000. 

—The Hotel Hartman, of Colum- 
bus, Ohio, is now conducted on the 
European plan. 

—Gen. Charles C. Hilton has leased 
the new 80-room fire-proof hotel at 
Beloit, Wis. 

—The Battle House, at Mobile, 
Ala., has been changed to the Euro- 
pean plan. 

—The Hotel Victoria will hereafter 
be the name of the former St. Charles, 
Wheeling, W. Va. 

—C. J. Holloway, formerly of Ohio 
and late of the Normandie, Detroit, 
has taken the Monticello, of St. Louis, 
Mo. 

—The hotel clerk has won half of 
the battle who keeps his patience in 
the face of a cranky guest. It’s a 
hard job, at times, but the crank 
usually wilts under the, heap of coals 
of good nature. 

—T. H. Sutton will build a 200- 
room hotel at West Baden, Ind. 

—Spain, one of the most romantic 
of foreign countries, has but few 
hotels. Some Americans are, however, 
very fond of Spanish cooking, and the 
Spaniard’s idea of entertainment 
pleases them. 

—Allan Pollock has been made 
manager of the St. Francis Hotel, now 
in course of erection in San Francisco. 

—While this paragraph is apart 
from the hotel proper, it refers to a 
notable old house in West 26th street, 
for years past a place for boarders and 
lodgers. At one period it had beneath 
its roof four persons who were after- 
wards allied with tragedies. All sat 
at the same table. One was Charles 
Giteau, the assassin of President Gar- 
field. Giteau occupied a room on the 
top floor back. The room on the 
second floor front was rented by M. 
B. Curtis, of “Sam’l of Posen” fame, 
whose defense in clearing himself of 
the charge of having shot a police 
officer in San Francisco cost him a for- 
tune. The proprietor of the house, a 
dentist, in after years committed sui- 
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cide by slashing his throat. The 
fourth party mentioned was the den- 
tist’s assistant. One day, while sitting 
in a barber’s chair in Central New 

York State, the assistant leaped from 
his comfortable seat upon hearing the 
barber exclaim: “John, I think that I 
will cut your throat!’ The barber had 
suddenly gone insane. The fright so 
completely unnerved the young dentist 
that he shortly afterwards died. 

—The late Potter Palmer was a 
stickler for neatness. One day the 
writer recommended a young man for 
a position, and was asked to send the 
applicant around. The young man 
called, and was told to come again. 
Mr. Palmer sent for the writer. 

“Do you know,” said he, | am very 
much impressed with the manners of 
your friend,—with one exception. I 
noticed that his collar was a bit soiled. 
If I put him in the mail department I 
must insist upon having him wear 
spotless linen.” 

The applicant was informed of his 
short-coming, remedied it, and was 
given the post, which he filled faith- 
fully. 

—Lounging, by the way, is not tol- 
erated in English hotels. No man 
enters unless he is a guest or has legi- 
timate business there. A porter opens 
the outer door and enquires his errand. 
If he is merely a lounger he may not 
enter. No loafing and smoking and 
using up the hotel stationery. The 
hotel proprietor not only protects his 
interests from idlers, but conducts his 
house for the comfort and privacy of 
his patrons. 

—The colored waiters of Atlantic 
City are said to be planning for an 
upheaval of the system now employed 
in the hotels there. They have formed 
a so-called labor-union, but one of the 
waiters told the writer that it was 
merely a blind; that they intend to 
get their force into shape next season, 
and at the busiest hour of the busiest 
week, all walk out and leave the guests 
and proprietors in a lurch. In view 
of this threat, a great many hotel men 

















have resolved to employ none but white 
help, and it is declared that within a 
year the negro will be frozen out of 
Atlantic City altogether. 

—Five thousand snails are sold daily 
in Paris at one restaurant, known as 
L’Escargot, or “At the sign of the 
snail.”” By the way snails are deli- 
cious eating. The finest are sold in 
London, Leeds and other cities of 
England, 


Women Like Tobacco. 
[Dy :: TOWN in New York is a 


large restaurant in which is il- 

lustrated feminine inconsistency 
regarding tobacco. It has a women’s 
dining room where no smoking is al- 
lowed. This is the pleasantest room 
in the building. There is another 
smaller dining room where smoking 
is allowed and during the lunch hour 
this is the room selected by a -large 
proportion of the women who come 
without escorts. 

They are compelled to eat luncheon 
here in an atmosphere of tobacco 
smoke which they might escape if they 
went to the women’s dining room. A 
cynical smoker who was commenting 
on this preference of women for an 
atmosphere of tobacco smoke said: 

“It is merely the perversity of the 
sex. If I happened to light a cigar on 
the woman’s side of a ferrybort or in 
a seat of an open car where smokers 
were not allowed, any one of these 
women who sit here contentedly from 
choice sniffling this tobacco smoke, 
would probably protest and glare at 
me until I got out.” 


New York Amusements. 


HE most brilliant season in the 
history of any American stock 
company is now at its height at 
Proctor’s 5th Ave. Theatre, where the 
audiences are notable not only for size, 
but for excellence of character. Mr. 


Proctor’s plan of reviving favorite 
plays of years ago, alternately, with 
elaboraté 


productions of latter-day 
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Broadway successes, has succeeded to 
a charm, and the handsome Theatre 
as a result is crowded to its capacity 
twice daily. The bill of headliners at 
the 23d St. Theatre is an excellent 
one; and entertaining high-class pro- 
ductions delight large audiences at Mr. 
Proctor’s 58th St. and 125th St. 
houses. Numerous vaudeville acts of 
a high order are generally interpolated 
at the latter house. The stranger 
within New York’s gates may always 
witness a clever entertainment at any 
of Mr. Proctor’s theatres. 

“The Girl from Kay’s’” is at the 
Herald Square. Sam Bernard and 
Hattie Williams are the leading fun- 
makers. 

Francis Wilson and his strong com- 
pany is still appearing in “Erminie” 
at the Casino. 

At the Majestic Theatre * 
Toyland,” is playing to 
houses. 

Arthur Byron is still appearing at 
the Savoy Theatre in Clyde Fitch’s 
play “Major André.” 

At .the Empire Theatre Maude 
Adams is appearing in “The Pretty 
Sister of José.” 

James K. Hackett is at the Manhat- 
tan in “John Ermine.” 

Kyrle Bellew is making “Raffles” a 
most popular burglar, at the Princess 
Theatre. 

At the Victoria Theatre Frank Dan- 
iels has scored a big success in “The 
Office Boy.” 

Jessie Millward has settled down 
for a run at the Madison Square, in 
“A Clean Slate.” 


Babes in 
immense 


Husband—‘I would like to have 
one good, long smoke without your 
interference.” 

Wife—“You'll have plenty of time 
for that after you are dead, William.” 
—Judge. 


She—“Don’t you think these are 
good cigars, dear? I bought them at 
a department-store sale.” 

He—“Where—vegetable counter?” 
—Judge. 
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chased the Louisvile Hotel, at Louis- 
ville, Ky., for $300,000. 

—The Hotel Hartman, of Colum- 
bus, Ohio, is now conducted on the 
European plan. 

—Gen. Charles C. Hilton has leased 
the new 80-room fire-proof hotel at 
Jeloit, Wis. 

—The Battle House, at Mobile, 
Ala., has been changed to the Euro- 
pean plan. ; 

—The Hotel Victoria will hereafter 
be the name of the former St. Charles, 
Wheeling, W. Va. 

—C. J. Holloway, formerly of Ohio 
and late of the Normandie, Detroit, 
has taken the Monticello, of St. Louis, 
Mo. 

—The hotel clerk has won half of 
the battle who keeps his patience in 
the face of a cranky guest. It’s a 
hard job, at times, but the crank 
usually wilts under the heap of coals 
of good nature. 

—T. H. Sutton will build a 200- 
room hotel at West Baden, Ind. 

—Spain, one of the most romantic 
of foreign countries, has but few 
hotels. Some Americans are, however, 
very fond of Spanish cooking, and the 
Spaniard’s idea of entertainment 
pleases them. 

—Allan Pollock has been made 
manager of the St. Francis Hotel, now 
in course of erection in San Francisco. 

—While this paragraph is apart 
from the hotel proper, it refers to a 
notable old house in West 26th street, 
for years past a place for boarders and 
lodgers. At one period it had beneath 
its roof four persons who were after- 
wards allied with tragedies. All sat 
at the same table. One was Charles 
Giteau, the assassin of President Gar- 
field. Giteau occupied a room on the 
top floor back. The room on the 
second floor front was rented by M. 
B. Curtis, of “Sam’l of Posen” fame, 
whose defense in clearing himself of 
the charge of having shot a police 
officer in San Francisco cost him a for- 
tune. The proprietor of the house, a 
dentist, in after years committed sui- 


cide by slashing his throat. The 
fourth party mentioned was the den- 
tist’s assistant. One day, while sitting 
in a barber’s chair in Central New 

York State, the assistant leaped from 
his comfortable seat upon hearing the 
barber exclaim: “John, I think that I 
will cut your throat!” The barber had 
suddenly gone insane. The fright so 
completely unnerved the young dentist 
that he shortly afterwards died. 

—The late Potter Palmer was a 
stickler for neatness. One day the 
writer recommended a young man for 
a position, and was asked to send the 
applicant around. The young man 
called, and was told to come again. 
Mr. Palmer sent for the writer. 

“Do you know,” said he, | am very 
much impressed with the manners of 
your friend,—with one exception. I 
noticed that his collar was a bit soiled. 
If I put him in the mail department I 
must insist upon having him wear 
spotless linen.” 

The applicant was informed of his 
short-coming, remedied it, and was 
given the post, which he filled faith- 
fully. 

—Lounging, by the way, is not tol- 
erated in English hotels. No man 
enters unless he is a guest or has legi- 
timate business there. A porter opens 
the outer door and enquires his errand. 
If he is merely a lounger he may not 
enter. No loafing and smoking and 
using up the hotel stationery. The 
hotel proprietor not only protects his 
interests from idlers, but conducts his 
house for the comfort and privacy of 
his patrons. 

—The colored waiters of Atlantic 
City are said to be planning for an 
upheaval of the system now employed 
in the hotels there. They have formed 
a so-called labor-union, but one of the 
waiters told the writer that it was 
merely a blind; that they intend to 
get their force into shape next season, 
and at the busiest hour of the busiest 
week, all walk out and leave the guests 
and proprietors in a lurch. In view 
of this threat, a great many hotel men 


























have resolved to employ none but white 
help, and it is declared that within a 
year the negro will be frozen out of 
Atlantic City altogether. 

—Five thousand snails are sold daily 
in Paris at one restaurant, known as 
L’Escargot, or “At the sign of the 
snail.” By the way snails are deli- 
cious eating. The finest are sold in 
London, Leeds and other cities of 
England. 


Women Like Tobacco. 


OWNTOWN in New York is a 
D large restaurant in which is il- 

lustrated feminine inconsistency 
regarding tobacco. It has a worhen’s 
dining room where no smoking is al- 
lowed. This is the pleasantest room 
in the building. There is another 
smaller dining room where smoking 
is allowed and during the lunch hour 
this is the room selected by a -large 
proportion of the women who come 
without escorts. 

They are compelled to eat luncheon 
here in an atmosphere of tobacco 
smoke which they might escape if they 
went to the women’s dining room. A 
cynical smoker who was commenting 
on this preference of women for an 
atmosphere of tobacco smoke said: 

“It is merely the perversity of the 
sex. If I happened to light a cigar on 
the woman’s side of a ferrybort or in 
a seat of an open car where smokers 
were not allowed, any one of these 
women who sit here contentedly from 
choice sniffling this tobacco smoke, 
would probably protest and glare at 
me until I got out.” 


New York Amusements. 


HE most brilliant season in the 
4; history of any American stock 


company is now at its height at 
Proctor’s 5th Ave. Theatre, where the 
audiences are notable not only for size, 
but for excellence of character. Mr. 
Proctor’s plan of reviving favorite 
plays of years ago, alternately, with 
elaboraté productions of latter-day 
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Broadway successes, has succeeded to 
a charm, and the handsome Theatre 
as a result is crowded to its capacity 
twice daily. The bill of headliners at 
the 23d St. Theatre is an excellent 
one; and entertaining high-class pro- 
ductions delight large audiences at Mr. 
Proctor’s 58th St. and 125th St. 
houses. Numerous vaudeville acts of 
a high order are generally interpolated 
at the latter house. The stranger 
within New York’s gates may always 
witness a clever entertainment at any 
of Mr. Proctor’s theatres. 

“The Girl from Kay’s” is at the 
Herald Square. Sam Bernard arid 
Hattie Williams are the leading fun- 
makers. 

Francis Wilson and his strong com- 
pany is still appearing in “Erminie” 
at the Casino. 

At the Majestic Theatre “ 
Toyland,” is playing to 
houses. 

Arthur Byron is still appearing at 
the Savoy Theatre in Clyde Fitch’s 
play “Major André.” 

At the Empire Theatre Maude 
Adams is appearing in “The Pretty 
Sister of José.” 

James K. Hackett is at the Manhat- 
tan in “John Ermine.” 

Kyrle Bellew is making “Raffles” a 
most popular burglar, at the Princess 
Theatre. 

At the Victoria Theatre Frank Dan- 
iels has scored a big success in “The 
Office Boy.” 

Jessie Millward has settled down 
for a run at the Madison Square, in 
“A Clean Slate.” 


sabes in 
immense 


Husband—“I would like to have 
one good, long smoke without your 
interference.” 

Wife—You'll have plenty of time 
for that after you are dead, William.” 
—Judge. 


She—“Don’t you think these are 
good cigars, dear? I bought them at 
a department-store sale.” 

He—‘Where—vegetable counter?” 
—Judge. 
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Puffs of Smoke. 


OOMSTICK is the name of a 
Bes brand of 5c. cigars recently 
placed on the market by J. Ed- 
ward Cowles, the clever and enter- 
prising manager of the cigar depart- 
ment of Austin, Nichols & Co., New 
York. The label is a catchy repro- 
duction of a yacht under full sail, 
manned by three Cowlesque sailor 
girls, one steering the craft and two 
with broomstick in hand, which aptly 
illustrates the catch phrase, “It 
Sweeps the Deck,” appearing at the 
bottom of the label. Broomstick is 
a strictly high-grade cigar which will 
go to the trade at $35 a thousand. 
The premium-certificate plan, which 
proved so successful with Sweet Violet 
cigars will also be employed to push 
Broomstick, and notice is given to the 
trade that any infringements on this 
brand name will be vigorously pros- 
ecuted. 
—Satisfying progress is being made 
by the Onargo Sigaret Co., I41 


Maiden Lane, New York, and one of 
their latest efforts which is known as 
“Squabs,” under its Rivoli brand, is 


making quite a sensation. The color 
scheme of the package is very dainty 
and original and the goods are surely 
of “The Better Sort,” which appro- 
priate slogan appears on all of the 
company’s advertising. Another’ of 
this concern’s late comers is known as 
the “Onargo Perfecto,” a mammoth 
cigarette, retailing at 5c. each. 
—Cameron & Cameron Co., Rich- 
mond, Va., have a 5-pound Christmas 
box, with certain free goods, that has 
proven most interesting to retailers 
looking for something unique in Holi- 
day goods. The box contain Rich- 
mond Club Mixture, U-Mix, Coronet 
Medium, Pocket Slice, English Bird’s 
Eye, Rupicola Mixture and English 
Cube Cut, there being 1%4 Ibs. of the 
first mentioned and % Ibs. of each of 
the others. The free goods are 100 
Fatima Turkish cigarettes in foil, 1 
box U-Mix and 1 box Gold Medal C. 
P., in 3 1-3 and I 2-3 oz. respectively. 
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The trade price is $4.40 and as the 
goods can be readily sold for $7.85 it 
enables the retailer to make a hand- 
some profit. 

—The usual large force of expert 
cigafmakers continues busy at the fac- 
tory of The Ferdinand Hirsch Co., 
Key West, Fla. Business is consider- 
ably above the normal and exceeding- 
ly heavy shipments are being made 
almost daily. An ever increasing de- 
mand for “Mi Favorita” is apparent. 

—American Inventors and Origin- 
ators continue to be exploited in a 
forceful manner by E. M. Schwarz & 
Co., 73d St. and 2d Ave., New York, 
and the sales are well above the aver- 
age. Jos. B. Wertheim recently com- 
pleted a particularly successful trip 
through the Middle West and D. Emil 
Klein has shown increasing sales along 
the line of his trip through the West 
and Northwest. 

—Leo W. Mayer, of the Hilson Co., 
New York, has recently made a suc- 
cessful trip through the Middle West 
in the interests of the Hoffman House 
and other brands of this well known 
firm. 

—Business is most satisfactory with 
the enterprising house of M. Stachel- 
berg & Co., 383-385 W. Broadway, 
New York, and the prospects are that 
the New York and Tampa factories 
will continue to be extremely busy 
until well after the Holidays. The 
Tampa factory has never before been 
so busy:as now. Ludwig Lasker, one 
of the hustling representatives of the 
house, recently made a short visit to 
New York headquarters after the most 
successful trip he ever made over his 
territory, and immediately started on 
another trip to cover his entire terri- 
tory with La Fama Universal and their 
other popular brands before the Holi- 
days. Isidor W. Lederer is showing 
most excellent results in his Western 
territory, while Newton B. Stachelberg 
has given a most excellent account of 
himself, booking many good orders. 
Edjar J. Stachelberg has been charac- 
teristically and aggressively active at 
the New York factory and expects to 
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take a trip to the Tampa factory at an 
early date. 

—During Jose Diaz’s recent Pacific 
Coast trip in the interests of Bustillo 
Bros. & Diaz, of New York, Tampa 
and Havana, he secured an order from 
Michalitschke Bros. & Co., San Fran- 
cisco, for 1,157,000 of the Alexander 
Humboldt brand. Other record break- 
ing orders for Henry the Fourth and 
their other “Indisputable Leaders” 
were also secured by Mr. Diaz. At 
the Tampa factory the working force 
has been steadily increasing until the 
immense building is almost pushed to 
its fullest capacity. . 

—The recent Westefn trip of John 
W. Merriam, in the interests of John 
W. Merriam & Co., 135, 137 & 139 
Maiden Lane, New York, was the 
most successful and resultful one he 
ever made, and many handsome orders 
were booked along the line. The Roy- 
croft Segar Shop certainly secures its 
full share of the clear Havana 
cigar trade from the _ territory 
so systematically and thoroughly 
covered by its many able _repre- 
sentatives. Henry A. Neustadtler 
and I. Van Baalan are  conduct- 
ing a strenuous campaign in their 
territories and sending in orders for 
Baron De Kalb, Henry Irving, Bull 
Dog and the other ready sellers of this 
wide-awake house, and matters at the 
“Sign of the Bull Dog” are moving 
along in a very busy manner. 

—Many: critical smokers find “Ma- 
yer’s 604 Panetelas,” a _ satisfying 
stogie smoke. They contain nothing 
but long filler and are strictly hand- 
made in a modern sanitary factory. 
Dealers who do not handle these 
goods really do not know how good 
they are and it can redound to their 
advantage to write W. I. Mayer & 
Co., 606 Liberty St., Pittsburg, Pa., 
and secure samples and prices. 

—The outlook of the Ruy Lopez 
Co., of New York and Key West, is 
most satisfying, and orders now on 
file are of sufficient bulk to keep the 
factory more than busy for several 
months to come even though no new 
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orders are received during that period, 
which is not at all likely, inasmuch as 
new orders in five figures are being re- 
ceived in almost every mail. New 
hands are being added and President 
John Wardlow, who efficiently man- 
ages the factory, is kept busy person- 
ally superintending the various details 
and shipments. 


Smoking Contests. 


a: Germans evidently like 
T smoking contests, and they prob- 
ably hold the records for these 
contests, even if they are profitless 
when won. Under the heading of 
“Eccentric Records” the Figaro gives 
the following account of a smoking 
competition in Germany: Like others, 
smokers have. their classic perform- 
ances in official competitions, and 
the cigar smokers’ world’s cham- 
pionship has been smoked for at 
Berlin. The victor was the one 
who, in a period of two _ hours, 
without eating or drinking, smoked 
the largest number of Havana cigars. 
The cigars were of the same length 
and thickness for all the competitors. 
Twenty-seven devotees of Lady Nico- 
tine took part in this tournament. 
Herr Ruthal, a Silesian, was the vic- 
tor, he having consumed eleven cigars 
in the two hours. The second and 
third were a long way behind, with but 
seven and six Havanas respectively to 
their credit. While on the subject of 
smoking competitions, mention may 
be made of the record for slowness of 
smoking, set up at Gand in March, 
1900. In a competition Meinherr Van 
Ecke took two hours and seven min- 
utes to smoke his pipe, without having 
had to relight it. But Dutchmen’s 
pipes, like their breeches, are pretty 
capacious. 


Their remarks, of course, referred 
to a “Pat” hand. 

Barney—“Well, I call yez. What 
hev yez got?” 

Pat — “Four trowels and a black 
shamrock, be jabers.” 


1 2ermod T vd beasrlotg 
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New Smoke Houses. 


| NDER the able management of 
Charles Crawford, a very hand- 


some cigar establishment 
been opened in Liberty, Ohio. 

— Avery attractive and up-to-date 
cigar store has been opened in East 
Derby, Conn., by Albert H. Yudkin. 

—F.C. Miller recently opened a new 
and attractive cigar store in Grant’s 
Pass, Oregon. 

—In Pittsfield, Me., F. H. Bagley 
has opened a very fine and modern 
cigar establishment that looks like a 
winner. 

—A cigar establishment to be con- 
ducted on modern lines has been open- 
ed by John Meehan, 303 W. Centre 
St., Mahanoy City, Pa. 

—What looks like success from the 
start is the well equipped and attrac- 
tive cigar store opened by A. F. Hag- 
gert, on Main St., Brazil, Ind. 

—Isaac Weighman has opened a 
very attractive cigar store in Darby, 
Penna. 

—M. Calkins, formerly a newspaper 
man, has opened a first-class cigar 
store in Coudersport, Pa., where he 
has taken to the work as one to the 
manner born. 

—An up-to-date cigar establishment 
has been opened at 247 Northampton 
St., Easton, Pa., by Lake Berman, for- 
merly of Baltimore, 

—Under the able management of 
Raftican & Kennedy, a first-class cigar 
store has been opened at 15 East Fed- 
eral St., Youngstown, O. 


—J. Bond has purchased the cigar 
store formerly conducted by Fred 
Kitchell, Madison, N. J. 

—Under the proprietorship of Chas. 
D. Pierson, a well known and popular 
jobber, an attractive cigar store has 
been opened in Indianapolis, Ind. 

—W. B. Newman has opened a 
cigar stand in the street railway wait- 
ing room, Battle Creek, Mich., an ex- 
cellent location that should prove a de- 
cided success. 

—At South Cumberland, Md., the 
cigar store of G. L. Pearce has been 
purchased by Thomas E. McLaughlin, 


has 
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who is demonstrating his ability to 
retail cigars successfully. 

—One of the handsomest cigar 
establishments in the West is the 
“Rex,” under the management of W. 
S. Conrad and Frank Hansen, Ryan 
Building, Grand Forks, N. D. 

—The cigar store recently conduct- 
ed by Shearer & Lichty, on North 
George St., York, Pa., has been pur- 
chased by D. F. Saylor. 

— A cigar store was opened in the 
Hynes Hotel, Utica, N. Y., by Wm. 
McCarthy, who for several years ably 
conducted one in the St. James Hotel. 

—D. R. Smith has purchased the 
cigar store of W. J. O'Donnell at Bed- 
ford, Pa. He is well competent to 
take hold and manage it successfully. 

—Franz Wolf has opened a very 
fine and up-to-date cigar store at 230 
East Center St., Mahanoy City, Pa. 

—The new Gunst store, situated at 
Market and Turk Sts., San Francisco, 
Cal., has been opened, and in spite of 
the lack of space it is well equipped 
and handsomely and elaborately fitted 
and decorated. M. S. Saber is still 
the able manager and a large increase 
in sales may be looked for. 





“Do you think it polite,” said the 
foolish stranger, as he flicked the ash 
from his cigar, “for a man to sit in his 
shirt sleeves and play cards all day?” 

“Yes, sir,” answered Three-Finger 
Sam, of Deadwood Gulch, “and maybe 
it’ll be for your own good to remind 
you that the fewer sleeves a man has 
on when he plays cards around these 
diggins the less liable he is to fall un- 
der suspicion.” 





Reggie—“My girl has such lovely 
red lips.” 

Algy—"“Oh! pshaw! I'll put mine 
up against hers any day!”—Detroit 
Free Press. 





Lady (to tramp)—‘“If I give you a 
nickel what will you do with it?” 

Tatters—“Buy a Carolina perfecto 
and stroll down to de Waldorf-Astoria 
for lunch.” 














ce aS TS 
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The Advertising of Smokes. 


4 














HEN a man goes fishing he 
doesn’t watch the other fisher- 
man, provided he wishes to 
bring home any fish himself—he gives 
close attention to his own rod and line 
and sees that his own hooks’ are 
properly baited; then when he has a 
nibble he can give proper attention to 
it ahd land his fish. No matter the line 
of business in which a man may be en- 
gaged he will show more progress and 
make more money by attending strict- 
ly to that business than to spend too 
much time in watching what his com- 
petitors are doing. 
® 
It is all well enough to keep an oc- 
casional eye on the other fellow, so as 
to have a line on what he is doing, but 
at the same time every man should at- 
tend to his own knitting and not waste 
his time trying to find out what others 
are doing or going to do. Always 
have both eyes on your customers, 
study how to bring new customers to 
the store but at the same time be sure 
to attend to the old ones and success 
will then be more likely to crown your 
efforts. 
© 
The business establishment that is 
neat, clean and conducted as such a 
place of business should be is sure to 
secure the most desirable patronage of 
the section in whfich it is located. 
This store is attractive and will attract 
trade; while a messy, dusty and slov- 
enly appearing shop will drive away 
the most profitable trade. 


© 

Order should extend itself to every 
part of the business—the appearance 
of the window display and the store 
itself should not be neglected. This 
point is demonstrated in a most .prac- 
tical manner in a certain cigar estab- 
lishment in New York where a neatly 
uniformed porter is constantly em- 
ployed in dusting, polishing and keep- 





ing everything up to the highest stand- 
ard of brightness and cleanliness. The 
appearance of this store is immaculate, 
and as an enormous business is trans- 
acted this would seem to prove the 
value of cleanliness and careful atten- 
tion to appearances. 

© 

Another case in point is that of a 
retail. shop located on one of New 
York’s busiest thoroughfares, which 
however has been torn up for some 
two years past in putting down the 
underground Rapid Transit road. 
Many merchants on this street have 
gone into bankruptcy and nearly all of 
them have complained of very poor 
business, due to these tunnel excava- 
tions. The appearance of the first 
mentioned establishment has not only 
been maintained but has been im- 
proved and elaborated from time to 
time by its far-seeing proprietor and 
during the period of poor business ex- 
perienced by other merchants, this 
store has been made able to nearly 
double its sales. This is due entirely 
to the attractive appearance of the 
store, superior goods and courteous at- 
tention to customers. 

tO) 

Attractiveness in show window and 
shop is by far the best and most ef- 
fective advertising that any cigar mer- 
chant can possibly make use of. Dis- 
playing goods is in itself an art that 
can be made the feature of every busi- 
ness. A passerby may not realize that 
he has any desire to buy anything but 
when attracted to the window and he 
sees there some article that catches his 
fancy, it is often an argument in favor 
of his possessing it. How necessary 
it is that the art of display should be 
given all necessary time and study in 
order to-bring it to the highest state of 
perfection. 

© 


“A penny wise and a pound foolish” 
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are they who in order to curtail ex- 
penses are downright stingy when it 
comes to spending a little money on 
their show window or for improving 
the appearance of the store—this is 
advertising pure and simple and good 
advertising is always worth money. 
When a man spends $5 or $10 for a 
display advertisement in a program, 
directory, some club journal or other 
fake scheme that is utterly valueless, 
it takes him a long time to get over 
kicking about it. i 


“They have named a new brand of 
cigars for Barker.” 

“I should consider that quite an 
honor.” 

“You wouldn’t if you smoked one 
of the cigars.” 


Legitimate advertising always pays 
which would seem to be proven by the 
fact that something like six hundred 
millions of dollars are expended an- 
nually in various advertising through- 
out the world. In case it didn’t pay it 
is needless to say that the hard headed 
businessmen of the world would not 
continue to spend their good money 
for publicity. On the other hand it is 
reasonable to suppose that men will 
make mistakes in certain experimental 
advertising work, but there is no mer- 
chant in this country who will ever 
make a mistake by investing money in 
his window displays and keeping his 
store so attractive and up-to-date that 
it is a leader in his line of business. 

@ 

A show card in a window or store 
is a valuable adjunct for calling special 
attention to any particular line of 
goods and usually one card of appro- 
priate size can be used in almost any 
window display. To fill the window 
with several large cards or bulletins 
would be most unwise, and one good 
card is worth a — poor ones. 


An announcement of a general char- 
acter to direct favorable attention to 
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practically all the goods in display 
might be as follows: 

© -® 
WE HAVE 


GOOD 











“a ED son 

4 =2 GOODS]: 
—~ KOR*SMOKERS 

© © 





The generous display of “good 
goods” in center of card should be 
observed carefully as that is the main 
point of issue, and when that is well 
pressed into the gray matter of the 
average smoker, and the assertion is 
backed up by the goods, the cigarman 
will have his hopes realized in in- 
creased trade. 


The card suggestion and idea fol- 
lowing may be profitably used in the 
show window. It may read: 


® ©) 


WATCH 


OUT THAT YOU DO NOT PASS BY 


THE 


GOOD CIGARS HERE, AS YOU'LL LIKE THE 
WAY THEY 


SMOKE. 


© ~® 

The wording between the display 
lines might be changed to exploit some 
special brand of the cigarman, while 
in its present form it refers only to 
cigars. 














© 

When a cigarman gives full value to 
his customers he may well feel proud 
of the fact, and should not hesitate to 
emphasize the fact in an emphatic and 
forceful manner whenever an oppor- 
tunity presents itself. He should live 
up to the exact letter of his advertising 
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and he will eventually have created a 
reputation for fair and square dealing 
that will be worth many thousands of 
dollars to him. The show card ap- 
pearing below would be most appro- 
priate for his window— 


oO a0) 





LET VS PROVE IT! 


IF WE SELL 
YOU ONCE, 
WE'LL SELL 
YOU AGAIN. 


Our Goods Hold Trade. 








© —@ 


The wording in center of card 
might be altered to conform more to 
the individual desire of the cigarman. 

10) 

Here is another card that will at- 
tract attention in almost any cigar 
establishment : 

© 


«i 








A Tramp 


SMOKES WHATEVER HE 
FINDS, WHILE MANY A 
GENTLEMAN FINDS 
HERE WHAT HE LIKES 
TO SMOKE ONLY AFTER 
A LONG HUNT AND 








A Long Tramp 
— 


® 





© 

Make every man who comes in for 
“Only a light, please,” feel that he is 
perfectly welcome to it and the chances 
are that it will not be many days be- 
fore he will want a light for one of 
the cigars out of your case. Polite- 
ness costs nothing and it smooths the 
wrinkles out of many a scowl. 
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And in this connection the follow- 
ing announcement might be made: 


o— @ 

OUR CIGARS | 
ARE 

MATCHLESS. 


LIGHTS AND 
MATCHES 
FREE. 


© © 

When a smoker is matchless he may 
desire a light and the chances are that 
if the cigarman will say: “Certainly 
—have a light; wouldn’t you like a 
few matches?” that the smoker will 
take the matches and then feel under 
obligations to buy a cigar. When this 
trick is worked in a pleasant and cour- 
teous manner it will sell many a cigar 
to a man who came in simply for a 
light. Try it! 














A general card may be used in every 
window display, many of which are 
also available for use inside of the 
store after they have outlived their 
window value. One may read thus: 


o— © 
NONE SUPERIOR 


Our Goods 
Always 
Make Good. 


A TRIAL CONVINCES. 
© —o 


And if thought advisable the center 
portion of the card only might be used 
—the top and bottom lines being 
omitted, 
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'P is your business now—always 





now—and that means in all sea- 

sons of the year—push harder 
than ever when business seems at all 
bashful. 


_ 


£ 


“Easy business’ is what the Holiday 
trade is sometimes called, notwith- 
standing this the merchant should 
plan well in advance and have his stock 
in such shape and variety that it will 
be easy business for his customers to 
do business easy. 


It is generally “easy” to do business 
when the merchant has the goods most 
sought after. It is not easy, however, 
always to anticipate correctly the pub- 
lic’s wants. 

© 

Best judgment should be used in 
placing orders for Holiday goods and 
it is more desirable to sell out entirely 
than to have a large surplus stock to 
carry over for another year. 
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It is most unwise for any business 
man to wait until the last minute be- 
fore placing his order for regular 
goods and novelties for the Christmas 
trade. Orders placed early with man- 
ufacturers receive more attention, for 
the reason that then they are not 
crowded with rush orders, as is the 
case when Christmas is but a few 
weeks off. 

© 

Mr. Cigarman, in case you have not 
already placed your orders for goods 
required during December, do so at 
once—do it now. 





As a general rule: fault-finders get 
less than what is really coming to 
them—if they would kick less, they 
would lose less. 

© 

Uncle Sam’s domain is quite pros- 
perous and there is really no good 
reason toexpect panics, business fail- 
ures, etc., simply because Wall Street 
thought it could sell water at Cham- 
pagne prices. Keep up a normal busi- 
ness gait which may be gradually in- 
creased as the strength of the business 
permits and every thing will be well— 
while on the other hand, sprinting is 
likely to “wind” any business. A too 
rapid gait has wound up many a 
concern’s affairs. 


Holiday packings of cigars will this 
year look less like Mi Lady’s Mani- 
cure Set than for many seasons. The 
common sense idea. of calling a spade 
a spade should also be applied to the 
packing of cigars—make the package 
look like a box of cigars, and with a 
handsome label and trimming and 
natural grain of the wood, etc., the 
result will be found more satisfactory 
to the average smoker than would 
any amount of gingerbread work per- 
petrated on white ane paper. 


System should be carefully observed 
in all matters of business—system not 
only facilitates business but it saves 
extra work, which eats up time; and 
time is money. Any man can devise 



























little systems that will fit into his busi- 
ness, which when perfected will enable 
him to do more and better work with 
less energy expended. In many cases 
lack of system leads to lack of success. 


What would you think of a man keep- 
ing many years’ accumulation of let- 
ters, receipted bills and other business 
documents in a miscellaneous jumble 
in a large box under his store counter ? 
This is not a rare case—there are 
many others quite as ridiculous, that 
are simply a waste of good time. Such 
papers should be gone through once 
and filed and indexed and tied up in 
packages, thus saving further loss of 
time and enabling ready reference. 

© 


Frankness begets confidence and the 
merchant who secures the confidence 
of his customers has taken a long step 
toward success. There are dollars in 
$ucce$$. 

© 

The ruffianly art of making enemies 
should be omitted in the education of 
a successful seller. It is a crime to 
even appear careless as to a buyer’s 
future patronage. 


A set of Hotel Register Dates, 366 
Days for the full year 1904, are now 
given free with a year’s subscription 
to THE SMOKER’s MAGAZINE at $1. 
These Register Dates are especially 
valuable to the Hotel Proprietor and 
are printed in a brilliant bronze red on 
first quality gummed white paper. 
They are also valuable for cigar mer- 
chants who wish to make a daily an- 
nouncement of some special offer, the 
slips being used to date the cards, and 
as something new is offered each day 
it keeps smokers on the lookout as to 
what will be offered next. This is an 
excellent scheme and _ will draw 
smokers to the store window every 
day. Samples of the gummed dates 
are sent upon a 


A sunshiny smile carries through 
many a transaction and the salesman 
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who has the happy faculty of looking 
pleasant and being a pleasant talker 
has what is usually termed a 
pleasant time. Many a drummer has 
made his success through his ability 
to tell a good story and create a laugh. 
© 
To-day’s business should be made 
to help to-morrow’s business, and it 
will do it every time that a customer 
receives full value for the money he 
leaves with the merchant. 
© 
One Thousand Gummed Labels are 
given with a year’s subscription to 
‘THE SMOKER’S MAGAZINE at $1.00, 
and those subscribing: or renewing 
subscriptions during the balance of the 
year will receive an extra present—be 
sure to ask for it. The combination is 
more than worth the money, as thou- 
sands of well pleased subscribers ad- 
mit. Let us have your order to-day, 
please. 
© 
A line of fine pipes should be inclu- 
ded in the cigarman’s stock, not only 
at Christmas but at all other seasons. 
The profits are good and the sales are 
more frequent than supposed. 


Successful tobacconists used thou- 
sands of gummed labels on their pack- 
age goods—the more they use the bet- 
ter it pays them. Those desiring labels 
for Christmas should order before 
December first, to secure delivery for 
Christmas. It takes but a moment to 
send your order—lay down the Maga- 
zine and do it now, before it leaves 
your mind, 

© 

R. N. P.—A finer quality of tobacco 
is said to be now grown in Hayti and 
Jamaica than ever before. Tobacco is 
grown on most of the West Indian 
islands but it is far inferior to the 
Cuban and Porto Rican leaf. 

10) 

Advertisers of good goods for men 
find THe SMoKer’s MAGAZINE a 
profitable proposition. 
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The World of Tobacco. 


. CAZE, an eminent French 

physician, says that smoking is 

not an injurious habit but a 
healthful one, and recommends it by 
rule, i. e. cigars must be mild and good 
and thrown away when half finished ; 
never relighted when once out, nor end 
chewed; a holder lined with cotton or 
wool to absorb the nicotine should be 
used ; and at home smoke a long stem 
pipe or narghile. These rules being 
observed one may smoke as much as 
he likes and it will do no harm but may 
do the smoker good. The Doctor fur- 
ther says: “Never remain in a cloud 
of tobacco-smoke.” 

—According to a recent decision of 
the N. Y. Supreme Court the Floro- 
dora guessing contest is not a lottery 
—it is legal and well within the law— 
the prizes going to those who show the 
best judgment and knowledge in the 
premises. | 

—The cigar leaf tobacco crop this 
year will fall considerably below 
1902’s production. The acreage is 
less and the yield lighter, while the 
quality is as good or even better than 
the 1902 crop. The quality in Penn- 
sylvania, New York and Ohio is much 
superior. 

—The U. S. Revenue department 
has ruled that lids must not be re- 
moved from cigar boxes for window 
or case display. 

—Dr. Furt, after certain exhaustive 
experiments, says that he knows ab- 
solutely that the fine, very mild and 
fragrant Havana cigars smoked by 
King Edward VII., Baron Rothschild 
and J. Pierpont Morgan contain only 
0.62 per cent. of nicotine—this means 
less than two-thirds of one per cent. 

—Exports of leaf tobacco for nine 
months of the calendar show a falling 
off of nearly 29,000,000 pounds. Aside 
from plug and leaf, exports in other 
lines of tobacco show increases over 
the corresponding period of 1902. 

—Numerous arrests of cigar manu- 
facturers have. been made of late in 
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New York, charged with having re- 
filled cigar boxes and re-using revenue 
stamps. May this practice be stamped 
out entirely. 

—Many pencils have been worn out 
in figuring the probable number of 
cigars that our Uncle Sam will receive 
revenue on during this month, and all 
sorts of guesses have been sent in to 
the Florodora Tag Co., Jersey City, 
N. J. We have also done a little 
“ciphering” and have arrived at the 
number 614,647,475, and are now 
waiting for our $5,000 reward. 

—Excellent aroma is the main feat- 
ure of the 1903 crop of Havana to- 
bacco—still it has one drawback, that 
is, the blotched appearance of the leaf. 

—Key West is extremely busy and 
orders continue to increase. The heavy 
demand for fine sizes also continues 
and as a result expert cigarmakers are 
at a premium. 

—After considerable controversy 
the litigation between Sanche & Haya, 
Tampa, and H. Rinaldo & Co., San 
Francisco, has been settled out of 
court. 

—The American Tobacco Co. is said 
to expend in advertising the sum of 
$1,000,000 annually. 

—The failure of Sutter Bros., New 
York and Chicago, was a sad blow to 
many houses in the trade, and a num- 
ber of them have been seriously affect- 
ed. As a result the failures of Crump 
Bros., of Chicago, Max Schatz Co., 
E. J. Mast & Co. and Manuel Lopez 
Co., of New York, have been announ- 
ced, and other failures are expected to 
follow. 

—Krib Klub, as a title for a brand 
of cigars, has been adopted by John 
W. Merriam & Co., New York, and 
the trade is notified that all infringe- 
ments will be vigorously prosecuted. 

—Smoking is not allowed in the 
White House reception room. 

—The U. S. Revenue rulings say 
that all cigars must be sold from the 
original boxes and boxes must be de- 
stroyed as emptied. This means that 
the box of cigars must be presented to 











MI FAVORITA 


CLEAR HAVANA CIGARS. 





MANUFACTURED AT KEY WEST, FLORIDA. 


PARK & TILFORD, 


Broadway, corner 2Ist Street, NEW YORK. 


PRICE LIST ON APPLICATION. 
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YOUR MONEY RETURNED 








If you do not have a Cool, Dry Smoke, 
No Nicotine, No Mouthful of Bitter 
Juice, No Old Pipe Odor, if you smoke 




















The May Belle. 



































Patented June 10, 1902. 


SAURMAN’S 
New Era Pipe 


It’s easy cleaned, don’t get rank, $1.00 
with solid rubber or horn stem. 

With fine amber stem, $2.50. 

With fine amber stem, heavy silver 
ferrule, $3.50. 


NEW ERA PIPE CO., 


Dept. 1- NORRISTOWN, PA. 












































































































































me the most relinble 


Stogie Smoke 


money can buy. 























sEND——— 
$1.00 at once for a sample box 
and you will be cunviuced. 
Special price to dealers—Ask for. 
quotation. 


Ww. 1. MAYER & C & CO0., Makers, 
606 Liberty St., Pittsburg, Pa. 
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a man in club, hotel or elsewhere that 
he may select his own smoke. Many 
clubs have filed a protest against a 
literal enforcement of the rule. 
—Last month a petition in bank- 
ruptcy was filed against the Khedivial 
Co., manufacturers of cigarettes, 
formerly of Chicago, at 278 W. Broad- 
way, New York, it being alleged by 
the creditors that the company is in- 
solvent. A. H. Skillin has been ap- 
pointed receiver. The liabilities are 
$135,000; assets estimated at $83,000. 
—The Cigar Dealers’ Association of 
America has completed arrangements 
for the’ use of stamps to be sold to 
manufacturers for revenue purposes— 
subscriptions will not be received from 


| the manufacturers hereafter. Stamps 


Please mention Tus SMOxER’s “Magazine to advertionrs. 


in three combinations of color will be 
issued for cigars, manufactured tobac- 
co and leaf tobacco. The stamps for 
cigars will be sold at $2.50 a thousand, 
one to be attached to each box, making 
cost to manufacturer 5c. per thousand 
cigars when packed in 2oths. The 
stamps for manufactured tobacco will 
cost 75c. a thousand and each stamp 
will cover one pound. For leaf deal- 
ers, box makers and_ lithographers 
stamps are to be affixed to invoices as 
follows: $50, Ic. stamp; $100, 2c. 
$100 to $250, 3c.; $250 to $500, 4c. ; 
$500 to $1,000, 5c.; $1,000 and over; 
10¢. 

—Here is a case where smoking 
caused two deaths. Early this month 
Wm. Cuff, a miner, insisted upon 
smoking in the Opera House, Wallace, 
Idaho, which resulted in a shooting 
affray in which Cuff and Dr. Wm. 
Fins were almost instantly killed and 
Chief of Police McGovern and Officer 
Rose were wounded. 

—All handlers of money should look 
out for new counterfeit $5 silver certi- 
cates—it is an “Indian head” note, 
series of 1899, J. W. Lyons, Register ; 
Ellis H. Roberts, Treasurer. The 
most noticeable defect is the blotchy 
appearance of the Indian’s head. The 
paper is good, with red ink lines to 
imitate the silk fibre of the genuine 
note. 

—Business is certainly booming in 
Tampa and as all of the cigar manu- 
facturing interests there have been 
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A Cigar Lighter. 


smokers go blocks out of their way to the store that keeps the best ‘ive-cent cigar. 
dont keep a cigar that will make your store popular ? Why not sell a cigar that is pushed and 
advertised for you—a cigar that sells all the time—that keeps old friends and makes new ones? 


AUSTIN, NICHOLS & CO. 


J. EDWARD COWLES, Mgr. Cigar Dept. 


DOOOCOOOOOO. 


SWEET VIOLET CIGARS 
Are GOOD Cigars 


The kind that makes a man risk 
burning his lips to get the last whiff 


THEY ARE THE “ COME AGAIN” SORT; TRY 
ONE AND YOU WILL BUY MORE 


MAN can smoke one with his head in the 
A air. He can give one to a friend or sell 
one to a customer and not lose either of 
them. It has been a strictly popular brand 
for the past fourteen years, and that’s a long 
time. It will prove a revelation to those who 
have heretofore smoked the ordinary five-cent 
cigar. 

When a dealer sells a ** Sweet Violet ” 
he makes a friend for his store, and friends are 
money in the cigar business. You know that 
Then why 


GOOOOOOOOOOOOOOOOOQOOOOOOOO 


DOOOQON 


New York. 


DOOCOGOOOOOOOOODOOOOOOOOOOOOOOES 


COQOOOOOOOOE 





BARGAINS IN TYPEWRITERS. 


Business men can save much 
valuable time by n= felt? ve 
writer. You will not be without 
one after once using. We fur- 
nish Remingtons, Smiths, Ham- 
monds anda _! standardmachines 
at from $25 to $40, with full 
New machines at 

rices. Will send ma- 

chine subject totrial. Standard 
ines rented at $3 monthly. 


and buy for cash, Desks, Cabine 
tre Send 


exoha 
and Supplies at reduced prices. 
wated list of all standard machines. 


Consolidated Typewriter Exchange, 


243 Broadway, New York City. 
Telephone, 5389 Cortlandt. 


JOS. ABRAHAMS, 


LEAF TOBACCO 


Wholesale and Retail. 
202-204 Pearl Street, and 113 Maiden Lane, 
NEW YORK. 
TELEPHONE 1853 JOHN. 


Union-Made Cigars. 


EALERS who are interested in strictly Union Made 
D Cigars are invited to write us for an explanatory 
price list. We want to hear from some critical dealers 
who are able to judge our prices and quality of cigars 
as compared with others. Write today, for tomorrow 
may never come, and address all letters to 

w. E. KRUM & CO., Reading, Pa. 


= for illua- 














Free Sample 


The only 
PERFECT 
cigar box lid 
holder and 
price card, 
Made of steel 
and enameled 
For cigar fac- 
tories and 
jobbers, we 
print your 
special ad—anything you 
want. Regular stock, all 
prices of cigars. II'rzte 
Sor free sample and prices. 


ASV 


PEERLESS MFG. Co., 
170 Madison Street, CHICAGO, ILL. 





Straight 
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U. S. STANDARD 


Counterfeit 
Coin 
Detector, 


Awarded Two [ledals by the 
American Institute 
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POSITION OF SCALE WHEN COIN IS GENUINE. 











The Smoker’s 
Magazine Co., 


3 
Times Building, :: New York 


» 


| made on a permanent basis, many of 


the new factories being the most mod- 
ern that money and brains can erect, 
the future prosperity of the city seems 
assured and it is not a far cry to say 
that Tampa will soon be the greatest 
Havana cigar manufacturing centre in 
the world. 

—Here is a quatrain, in re the pipe, 
by that sweet poet, Cowper: 

The pipe, with solemn interposing 
puff, 

Makes half a sentence at a_ time 
enough ; 

The dozing sages drop the drowsy 
strain, 

Then patse, and puff, and speak, and 
pause again. 

—The demand for tohacco in 
France has increased at an amazing 
rate—the amount required now is 
nearly 20 times what it was in 1810. 
In 1835 the demand for snuff exactly 
equalled the demand for tobacco, and 
snuff did not begin to go out of use 
until 1869. 

—It is stated that the men of Lon- 
don have taken to cigarette smoking 
after a*manner that is causing alarm. 
Even the King, and all classes, down 
to the cat’s-meat man, use cigarettes. 
The pipe is almost a forgotten friend. 
The average Englishman rarely 
smokes a cigar on the street or in’ 
other public place, and although he 
always: has his pipe with him he re- 
serves its use for indoor or country 
enjoyment. However, he always has 
his cigarette case with him, and it is 
usually filled with Turkish or Russian 
brands. Egyptians and Turks import 
the tobacco duty free, and manufac- 
tures the cigarettes in London. 

—In Italy, a curious experiment has 
been made with electricity to induce 
the growth of tobacco: By making 
practically a large earth battery, it 
has been found that the plant not only 
grows more rapidly, but is more pro- 
ductive and of better quality. 

—Match holders are now made in 
England so that it is impossible for 
any ore to remove all of the matches 
at once. The main idea of the inven- 
tion isa hole of sufficient size for one 
match to pass through at a time, but 
it would take some time to remove all 
of them from the case. 
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CLEAR HAVANA CIGARS, 


o9 ay and Warren St., 
Conta A ano Se ee We ad New Vork. 
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Wanted... 
A Hustler i 


We want a hustling representative 
for THE SMOKER’S MAGAZINE in 
your city, and have a magnificent prop- 
osition for you that will increase your 
regular income largely. 

It is easy work and profitable em- 
ployment, and will take but little of 
your spare time. If you are in the 
trade it will prove an especially attrac- 
tive side line for you; while if you can- 
not take it up, please show this to some 
bright young man and have him write 
us at once for particulars and liberal 
terms. 


The Smoker's Magazine Co, 


NEW BRUNSWICK, N. J., 
AND 


41 PARK ROW, - NEW YORK. % 
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SOME DO—SOME DON’T 
DON’T BE A DON’T 


Register 
YOUR BRANDS 


A 
GOOD NAME 
FOR A CIGAR IS WORTH 
THOUSANDS OF 
DOLLARS. 


Protect 
Your 
Property 


The longer a brand is used the more valuable it 
becomes, and even though you have used an un- 
registered title for years, it may some day cost 
you considerable to establish your claim o 
ownership. . 


Have Your Brands Registered 
For Your Own Good. 
We have the best and most up-to-date facilities 


for Registering Brands. and guarantee Superior 
Service in every particular. 


Registration with Sealed Certificate, $1.00 
Search, Resulting in Rejection, . . .25 
Cash to accompany all applications. 


The Smoker's Magazine 60, 


Red Register 
Bureau. 











— 


—In Oriental countries opium is 
often mixed with Persian tobacco, 
which blend produces a peculiar sort 
of ecstacy, and the dreams resulting 
are said to transcend any ideas that 
can possibly be expressed in words. 
The effect of smoking this concoction, 
on the average European, is said to be 
quite opposite to that on the Oriental. 
The effects are but transient and the 
reaction painful and if persisted in 
the inevitable result to the smoker is 
most deplorable. 

—lIt is believed that the first pipes 
were reeds or hollow bones, which, 
through a process of evolution, came 
in time to be made of stone or earthen- 
ware. As for tobacco, it was only one 
of many plants smoked by the Ameri- 
can Indians, an endless variety of 
leaves, twigs, bark and even roots 
being employed in this way. Sumac 
and willow were used by them almost 
to as great an extent as tobacco. The 
latter plant was first met with bv 
Columbus on his first voyage. 


A Profitable Side Line. 


VaeD - moments are turned into 
@) ready cash by many travelling 

* salesmen who are handling our 
pocket side line, which we are confi- 
dent would interest many other com- 
mercial drummers, were they to know 
the particulars. You can_ increase 
your bank roll without going one step 
out of your way, and it is “easy 
money’ for every moment you devote 
to the work. 

Please tell us who you are and where 
you go, and address in strict confi- 
dence, with references, 

THE SMOKER’S MAGAZINE Co. 
41 Park Row, New York. 


Tobacco Given and Taken. 


T ee is one thing curious about 
rT the use of tobacco,” recently re- 

" marked a man who manages to 
consume his share of the weed, “and 
that is the fact that one-half of the 
tobacco bought by the average user to- 
day is given away. They may get 
a fair return. They no _ doubt 
do. But this does not alter the fact 
nor does it detract from the interest 
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You Can Easily 


PLAY PIANO 


In a Few Minutes 


A FACT that is readily demonstrated by following the simple instructions 
given in connection with the Diagram of Piano Keyboard. 


HE WHO READS MAY PLAY the Piano or Organ. as a technical knowledge 
of music is made unnecessary by the use of our New and Easy Method of Simple Instruc- 
tion, which enables any one who can read to Play ‘‘By Sight” or “By Ear” without long, 
tedious and expensive study. 


THIS EASY METHOD consists of 24 Piano Accompaniments of 72 Full Chords. 
Three Complete Chords for every key, both Major and Minor—which are fully illustrated 
and explained by Diagram of the Piano Keyboard, Notes, Letters, other valuable in- 
struction, etc., in Nutshell form—all easily understood, even by a child. 


Dont Tak6 Our Word tor It, 


But send for a copy and try it, and 
see how easy it is when put to the 
actual and practical test on your own 
piano. If it is not exactly as repre- 
sented, in every particular, send it 
back and get your money- Can you 
ask for more? 


YOu RUN ADSOMCEID NO Risk. 


LEARN THREE CHORDS and you can Play accompaniments to Singing, 
5 pla ng of Violin, Banjo, Mandolin, other musical instruments, etc., in a manner that 


will astonish and delight you, surprise and entertain your friends and brighten many 
otherwise dull evenings. 

NOT ONE COPY of this raiees Method, which is now in its Tu1rp Epition, 
® has ever been returned on our offer ‘‘Satisfaction Guaranteed or Money Refunded,” be- 
© cause everything is exactly as represented—being simple, complete, instructive and assur- 
= ing success. j 
SPECLAL OFFER : This Method (Fully Protected by Copyright) is neatly 

rome and bound in Booklet form and sells for 50 cents. To readers a the SMoKER’s 

AGAZINE we will send a copy per preneié mail, upon receipt of 25 cents. You've always 
wanted to Play the Piano—this et will ‘‘ show you how ” as simple as A, B, C. 
Send stamps or coin and order today. 


® THE SPENCER COMPANY, *7 ™“*428%, 24. 
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TO 
SUBSCRIBERS 
ONLY ! 


A Lick and They'll Stick, 
But You'll Not Get Stuck. 


2000 
GUMMED 
LABELS 


00 | 
SEND CASH $I —_ 
WITH ORDER. e 


Advertise Your Store. 
Increase your Business. 
A. WISEMAN, Anythinewe 


FINE CIGARS, 


them; but 
theless you 

711 Easy ~K 

Hustletown, N. Y. 


have,the bet 
GXACT G26, 1 OX 1 1-2 WNOHES. 
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ter they will 
show up. 
This label 
contains all 
that’s neces- 
- Neatly printed on 4es¢ gummed paper, 
in assorted colors, and mailed promptly (in 
bout 10 days) in a specially made box tha 
will keep them in perfect shape. Don’t wai 
until you’re all out, order ow. 


YOU WANT MORE? 
ALL RIGHT! Send us 


=H2.~ FoR 5000 


OF THE BEST GUMMED LABELS MADE. 


The Smoker's Magazine Ce. 


New Brunswick, N. J., and 
Times Building, New York, 


2¢. STAM?S ACCEPTED. 

















which one would naturally feel. Fre- 
quent comment has been made on the 
little courtesies existing between to- 
bacco users. No other habit can equal 
the tobacco habit when it comes to 
putting men on a basis of social equal- 
ity, and this fact has frequently been 
reterred to. This is exactly why one- 
half of the tobacco in the world is 
given away by the men who buy. A 
plug of tobacco in a chewer’s pocket is 
a sort of bank upon which any other 
chewer may draw a draft for one 
chew or more, according to his needs. 
The same thing may be said of a bag 
of tobacco, a package of cigarettes or 
tobacco in any of its forms, for that 
matter. Tobacco circulates freely 
among the men who use it, and all 
users seem to have a common owner- 
ship in all the tobacco purchased in 
whatever form it may take. I guess a 
greater number of cigarettes are given 
away than tobacco in any other of its 
forms. It would be safe to estimate 
that more than 50 per cent. of the cig- 
arettes bought are given away. Prob- 
ably it would not be risky to say that 
three-fourths of the cigarettes bought 
in the various forms ready-made and 
loose, are given away by the men who 
buy them. But it would be wrong to 
assume that this generous giving 
represents a loss. These gratuities are 
mutual. The fellow who comes re- 
ceives also. The law of compensation 
comes into play. Your plug of tobac- 
co belongs to me to-day. To-morrow 
my plug of tobacco is at your disposal. 
The same may be said of cigarettes 
and smoking tobacco in its other 
forms. It is generally an even swap, 
and really no one user of the weed 
would get the best of his fellow users.” 


“Great Caesar, Van Dyke, you’re 
smoking yourself to death!” 

“T know it, but I’ve only got to 
smoke one hundred and fifty-seven 
boxes more, and then I’ll get a jack- 
knife. 


Deacon Cobbs—‘“William, if your 
father should have ten dollars and 
some one should give him five dollars, 
how. much would he then have?” 

William—“Nothing ; but ma would 
have a new hat.”—Chicago News. 
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WHERE TO'STOP. 











YOUNG'S HOTEL, 
European Plan. 


COOLEY’S HOTEL, 
SPRINGFIELD, MASS. 
All newly furnished. 


ng ’ 
Henry E. Marsu, Prop. 





THE 5 a elem 
UTICA, N.Y. 


AL Hi 
pb gt American plan, "82.50 upward, 


Room 
Buropean puan, ah cemoard Hoffman House, European plan, $1.00 upward. 
L. J, Mayrey, Prop. GEORGE W. PEARCE, Mgr. 
MADISON SQUARE, 


NEW YORK. 








T KNUTSFORD, ABSOLUTELY FIREPROOF. UtENS, 
SALT LAKE CITY, 
—FIREPROOF— Huropean Plan, 
Most elegant Hotel in the West. J.P. CappiGan, Prop. 


G. 8. Homes, Prop. MoGaw & WINNETT, Props. 











RIGGS HOUSE, , 0. The STRATFORD, 
CHICAGO. 


WASHINGTON, D. C. 
, A strictl rst-class European 
The Hotel “ Par Bxcetlent” of the], —=—_—_—_ is Hotel, ve = cco ll dae gg 


ery 
cessory. Cuisine and service 
National Capitol, Hl unsurpassed, 


rr) ° 
First-class appotntments. PITTSBURG, Pa. GEORGE B. WEAVER, 
Buropean plan—special induce: 
0. G. STAPLES, Prop. ime waee Pen. Proprietor. 

















BUSINESS CARDS 


TO MATCH 


STATIONERY. 


BIZE, 4% X 23. 
IVORY SURFACE. 











YOUR STATIONERY prays ax important PART 
in tHE SUCCESS or YOUR BUSINESS 


A FINELY ENGRAVED LETTER HEAD 
AY THE SIMPLE COST OF PRESS WORK 
NO EXPENSE FOR THE ENGRAVING 


EGE 3 Se OS SS Seek Ce fo. ee Bee Gue Or @) 
1-47 ee oO a eo Be oe oe ore es =e, ee 
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a ee 
Cigars, 


10 COMFORT ST., 
Goldton, Cal. 


EXACT 617 











6 X 1 t-@ HOMES, 


1000 


YOUR NAME ON 


GUMMED FREE 


LABELS 
Wit) a Year’s Subscription to 


The Smoker’s Magazine't. 





JUST 

HOW 

icon 1000 PURCHASE ST., 
Priceville, Ok. 


Y. D. WAKE, 





FINE CIGARS| 


The Only Magazine Issued Solely 


and His Customers, 


Thousands of the most successful retailers 
the country over are al subscribers, 
because the is instructive and val- 
uabletothem. Those whoare not subscrib- 








Showing the exact size of Gummed Labels, 

1000 of which are given with each subscription 
at $1.00 per year. we 

These little business-pushers can be used in 

a thousand ways—stick ’em on boxes of cigars, 

i ttes, matches, packages of 


ers we ask to examine the magazine and note 
what the trade says of it. 


We solicit the subscription of every 
intelligent cigarman in the land, 





= 


tobacco, etc., keeping your name 
before the smoking public, adver 
fising your store and increasing 
your regular trade. We use only 
the best gummed paper, so they 
will not sticx together, break or 
curl. They are plainer, handier, 
cleanér and more showy than a 





= 


| A. PUSHER’S 
(CIGAR STORE 


EVERYTHING A 
SMOKER WANTS. 


Snwkeupolis, - - PQ 


May we not have yours? 
Read What Others Say. 


“The best publication tn the trade,” 
L. W. COON, NEW YORK. 

“My customers find it interesti: 
and prefer it-to any other 





and 





rubber stamp and may be used in : 
many places at the same time; are also used as 
price-marks, and on paper and envelopes, etc. 
We make ONE SIZE ONLY, as shown, and only 
in assorted colors. No variation in size or color 
is possible. Labels forwarded by prepaid mail 
in a handsome box in about 10 days, 


Quantity and Quality at Lowest Prices. 
A Year's 1,000 Gummed Labels, $1.00 

ar 2.00 
3.00 
4.00 


SEND CASH WITH ORDER. STAMPS ACCEPTED. 

The less reading a label contains the better 
it will look. Write plainly, giving full address 
and order to-day 


THE SMOKER'S MAGAZINE CO. 


‘Wow| Brunswick, BN, J. 
Times Building, New York. 


"TE REFER TO ALL COMMERCIAL AGENCIES, AND GANK® AND EXPREBO COMP 
Panes in MEW YORK, 
\ SEND POSTAL FOR SAMPLE LABELS—THEY’RE FREE, 


PARAM 


sé 


6¢ eé 


yt M. GROSSMAN, NEW YORK. 
“Tt is ali ull of valuable 


~ 
timely suggestions and I prise it 
very highly,” C. M. HARDEN, LYNN, MASS, 
“Tt should be in every retailer's hands,” ED. KOL- 
MAN, CHICAGO, ILL, 
“I highly recommend it to the retailers,” L. 208 


ENBAUM, NEW YORK. 
“We got stuck on it and consider it @ bargain,” 
: H.C. WILD & 


@ I HUSTLE, |S, kansas 
CIGARS - 


“Your valua- 
TOBACCO, 


ble suggestions 
Blissville, Me. 


on window 
“The bestinvestment J ever made,” 





dressing doub- 
led our sales 
last week,” 
PETERSOW 

BROS., BUF- 








LOUIS SMIES, CRIPPLECREEK,COL, FALO, N.Y. ae” 


“No cigar store com- 
plete without it, 
tdeas enough in 
a copy to lasta 
month,” D. PROW- 
LER, NEW YORK. 


hundreds of oth- 
ers from all classes of 
cigarmen. 





ANDY SMART’S | 
moke 
17 Prosperity Ave., 


DOLLARSTOWN, U, S. 





in the Interests of the Retailer = 
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GN MARKER > 


(The line above is the style and size of letters in the set.) 


Wave \clo\e\e\c lls) x. i 
LM\s\o le late s|T Luli 
Av \w \x\¥ \z.\ &-\8)1)2\3\4\5) 
DUDOOBUBOANNME | 


The exact size is 3x8x1\ inches. Weight nearly 10 oz. 
THE SIGN MARKER is practical in every ah and being made of the best material will 


last a lifetime, The above engraving sho-vs thc set of Y 14-inch rubber type (capital letters, figures, 
ornaments, etc.) packed in a strong box with self-inking pad, and ready for use. 


IT IS INDISPENSABLE 


to merchants in all lines of business and can be used in hundreds of ways in making Signs, Show 
Cards, Price Tickets, Bulletins, Marking Boxes, Printing on any flat surface, etc, saving tame and 
mney, and ing for itself almost every 
time it is one ets selling at $300 and up. ——— —— — — — 
wards will do no better work, while this set 


costs practically nothing, be.ng sent prepaid j Y | 
with ayear's subscription to THE SMOKER’S g & g 
MAGAZINB at §1.25. This unheard of offer ~~, 

is made simply to increase the circulation } rT} 

ofthe magazine, which will be found interesting 99 

and of great value to every man who makes, , O D & 
handles or smokes cigars, THE SIGN MARKE \ | 
is not sold nor sent C.O.D.—it is FREE, and 


there is but one way to et it,and that is to & ¢ 
si>ccr'be to THE SMOKER’S MAGAZINE , 1 0 | G A ke 
for one year at $r.25, and one will be sent pre- | e 

paid upon receipt of subscription. Guaranteed = ___—- 94 <q ge ge gee ae ae ee 


exactly as represented in every particular or 
; Fy The above neat sign was printed with one of our Sign Markers in less 
money refunded without question. Sou rum i359 minutes. and Pond at eachen f It shows the work about 1-3 


e no risk ! actual size. The many artistic and catchy c mbinations are un- 
Please limited, and the work cannot be excelled by a stgn writer or printer. 
. send us Pos- 
tal or Express Order, New York Draft or 2c. stamps in registered 
letter for $1.25 and your subscription for «one year will be entered 
and a sign marker sent you promptly. Make local checks for $1.3 


—they cost us roc. for collection. Stamps or money in unregistere 
letters at sender’s risk. This offer is open to old subscribers as 
f 9 well as new-send in your order and have your subscription ex- 


tended one year. 
Every man can realize the great waJue of this offer, and 
should take advantage of it at omee. Don't delay—send your order to-day—NOW IS THE TIME 


The Smoker’s Magazine Co., 


New Brunswick, N. J., and Times Building. New York. 


AGENTS WANTED. = *° “kprecs Companies in New York’ City. 


m4 @4ARTI AAAS SALA RSI SA SALSALARPILALARE SALSA | 
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PRICES OF HAVANA CIGARS. 


t-- prices are subject to change without notice, and may vary according to the weight of th 

































cigars, on which the high duty is 


















































































































HAVANA CIGARS. Cabanas y Carvajal. Ja Diligencia. Regalia Bop. » +00 +t-90- 8 158 
seeceeel-20..$190 § eeeeeeeeE*Z0.. $94 Regalia P atti.....%-20.. if 
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Divas 4 enone ="? 1s dais a ~ a4 a} 3 Paricties soccceeed*20ce 318 
Heraldos ......++1-40.. 375 5% sus oo paaDNNS 295 Victoria .oscccceeEIO.. 143 
Invencibles ......3-40.. 23 o+eE-40.. 182 
Penctelas seeveeeetehOn 128 pe sgh de 133 ro High eg ™ 
J CCtOS eb eee e EGO. «I-20... 120 PERO Aes x eeeeees oe 
Prima Donna.....1-40.. 160 peat eer Fins tp.t-0.. ~ vee eEOee il 
Ange La Carolina. tees ee “ingos: att 
evecce seeeeEGO.. oom Fin. Esp.1-20..$113 Ex....1-40.. 1 +3-20.. 126 
+e00E40.. 200 cocwcccEBOce 883 | RE 1-20... 138 
Seco = one Ex.....1-20.. 102 
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rn aed +1-20.. 125 
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Fav. ayer = La Comercial. Alvas ........++.1°40..$298 secceesnced4O.. 246 
ee 1-20.. 145 Ali.....++.++1°20..$190 Aromaticos ......1-40.. 121 seeseeneEGOoe 170 
: z Be, ++21-40.. 160 Celestiales .......1-40.. 360 ecceeeel40e. 206 
Africana. +140... 228 oudins Esp. 1-20.. 10§ Se a 18s 
cesses eT2000 $84 de “840. ove Paimitas (oil 222 850.. 149 Eh ood «1-40.. 186 
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oceeel-40.. 375 40.. 190 ° 
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(foil) teks aee eeel-I0.. 120 Vistetes 2c cece deco 1-40.- 117 Imperial. 
«saat <> 4 gogocek-BOoe S25 Aguila de Oro. eales. ....1-40.$1000 
aoe 1-40.. 197 Sub.....1-40.. 200 
3°40. + 179 Ex....1-40.. re 1°10 180 
1-20.. ste <0 ee 10...3-40.. 8 yk =e = 
range “to 8° egos. 138 mgt abo riieeeEeaOs. 109 
American Jockey Club. La Corona. Seedihccc8BOse 806 Lead pitt 340 
0. .$20 Finas..1-20.. 12 4 75 
pes v8 2% 1-406 +9203 Anollos ...2000+01-200. $95 > oSONos. tae 
Esp.1-20.. 122 Bouquets ....... 1-40.. 330 Ex...1-20.. 160 
waht ae 165 Astoriar-40.. 165 Manuel Garcia. “ 
ee | eek 110 oem Fina cep. 1-20.. 208 eeececeeeE*20ee $27 eeee 
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Sewgobeos Obs + 365 ee NE wD. onnstey tery 
La Antiguedad. Corona Peri wre > seeeeesEdOee 9h 
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eeeeeeeeee * ‘ectos “40.- I 
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eeeeeeeE*20.. 132 oee%*20.. 113 eeececeest*20.- 107 
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STILL ANOTHER 
IMPROVEMENT!!! 


PARMENTER’S WAX-LINED CIGAR POCKETS CAN 
NOW BE HAD IN ROLLS OF 250. 


A FINELY FINISHED BRASS RETAINER FOR: 
COUNTER USE F-R-E-E WITH EACH INITIAL 
ORDER OF TEN THOUSAND POCKETS. 


eote fondo oh eee fone nerf ofe fe sfo rhe of oho ofe of ohooh oe fe 


Sole Owners and Manufacturers, 
RACINE, WISCONSIN, U.S.A. 
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RACINE PAPER GOODS CO. 


Please mention Tus Smoxun’s Magazine to advertisers. 














_ 1 obaceo (Company, 
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“Ganice sro arn DxFor: 


‘134136 Grand Street, Corner Crosby, 
| NEW YORK. 


QCODOOOMOOOOOOOOOOOOOSE 
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BRANCHES: 
313 West 125th St., New York 384 Gokl St, Brooklyn 
819 E. Houston $t., New York. - 187 Duffield St, Brooklya. 


‘9-11 Warburton ‘Ave,, Yonkers, WY. 197 Braham Ave., Brooklyn, 
__ 118 BICHMOND TEX ORT RICHMOND, STATEN ISLAND. 
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Manufacturers of 


Vuelta Abajo 
Habana Cigars 


Exclusively. 


KEY WEST, Fla. 


OFFIGBS : 


34139 Malden Lane, New York 


aden AS FINE AS TOBACCO GROWS.” 


© KXKVOXVONOOOQOOOOOQOO He) y OOOOOOOOS 
. % : 


ESTABLISHED 1857. 


“Costliest Because Best.” 


a 
and 


Cigarettes 


MANUFACTURED BY 


Cameron @ 
Cameron Co. 
INDEPENDENT FACTORY 


Richmond. Vo. 
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